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PATIENT EXPERIENCE
AT THE HEART OF ALL CARE

A shared challenge across all models of support
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Further listen to identify patient specific
needs and improve their experience
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1. Transforming Oncology - Why Patient Experience Matters
Shared Decision Making
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participation.

SDM
Modern oncology offers diverse treatments and increased survival, creating new
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challenges for patients. :
compare treatment options.

Benefits of SDM and patient-centered approach, supported by research:

Assess your patient’s
« Higher degree of satisfaction and confidence (xane 2014)

values and preferences.

« Greater treatment adherence (kahn 2017)

« Higher perceived Quality of Life (Hack 2006) ek o diarsion
« Greater mental health (aurora 2009) Rwith your patient.

Patient perspectives now shape not only clinical outcomes but also cost- Evaluate your
patient’s decision.

effectiveness and care models
(Elwyn et al., BMJ 2010; Kane 2014).
Elwyn et al., BMJ 2010; Kane 2014
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2. Amplifying the patient’s voice in precision immuno-oncology:
Our role in Immune4ALL

From biomarkers to shared decisions—bringing patient experience to the center of innovation.

Multicenter and multicancer project, Immune4ALL:
* 4typesof cancer
* Thospitals
* Exploringimmune biomarkers’ cost-effectiveness across cancer types.
* XPA centered first in hepatocellular carcinoma

Our focus: Work Package 6—Cost-effectiveness models of immune biomarkers in diverse clinical settings.

* We contribute within Task 6.2—Understanding Patient Experience, for designing a shared decision-making model in
precision immuno-oncology.

Principal objective of task 6.2 : o0 oo
@ Understanding and improving the patient experience in delivering Cl b er 3] IMMUNE
immunotherapy in clinical practice to drive shared decision-making 4ALL
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3. Capturing the patient perspective: Study Methods

Multi-step qualitative approach

Targeted patients with advanced
disease.

Patient archetypes evolving.

Inclusion of both clinical trial and
non-trial patients.

Caregivers also included, with
option to participate in the same
focus group.

Separate focus groups per center,
with 8-10 patients per group.

Individual
format:

centers chose group

*Presential, online and hybrid

Pope et al., BMJ Open 2021

Methodology - FOCUS GROUP

Sharing lived experiences and
identifying unmet needs via group
discussion.

Encouraged participation from both
patients and caregivers.

All participants provided written
informed consent prior to
participation. (IC)

Session's  audio-recorded and
professionally transcribed
verbatim.
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Qualitative Analysis

* Qualitative coding with MAXQDA,
transforming group dialogue into
actionable categories and themes.

 Coding, theme extraction and
frequency.

) 48 [ 521

META

CATEGORIES CATEGORIES IDEAS
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3. Capturing the patient perspective: Study Methods

Sample
30 patients
17 caregivers
SAMPLE FROM 5 HOSPITALS
ini ;@j\q C”f‘ica. + V4 Hospital General Universitario R. i
O . L
Date Jan 2024 Jan 2024 Sept 2024 Nov 2024 Jun 2025
Number of 15 14 11
atients 4 patients 3 patients (8 patientsy 7 (10 patientsy 4 (5 patientsy 6
P caregivers) caregivers) caregivers)
6/2 8/2 4/1
Male/ Female 3/1 3/0 2/5 0/4 0/6
Average ages 52-71 61-62 64-77 55-75 57-75
Format Hybrid Online Presential Presential Presential
SHARED
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4. What really matters to patients? Insights from Focus Groups

Global meta categories & frequency

PRE-TRAETMENT

Referral
Disease detection

Diagnostic process

0
INTERACTION WITH XPROF
Accessibility
Approach

Multidisciplinary team

0 5
IMPACT

Psychological / emotional support
Social impact
Family impact
Diagnostic impact
Attitude towards the disease
Work impact
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Meta categories

8%
15

15%

22%

27%

= Information
Treatment and medical visits
Impact
Interaction with professionals
Pre- treatment
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INFORMATION

Treatment information
Disease information

Written information
Information about side effects
Dietary guidelines

Information found online

TREATMENT & MEDICAL VISITS

Side effects
Punctuality
Expectations
Follow-up visits
Treatment response

Duration of the visit

Clinic
Barcelona
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4. What really matters to patients? Insights from Focus Groups
Main Results

Patient Voices

1.

“It took me months to truly comprehend what was
happening.”

“The nurse has always been the same. | even have a
phone number to contact her if needed.”
“At first it was a shock.”

“Family support is essential.”

“Social life also changes. People see you differently.”

SSSSSS
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Main Themes
1.

Patients struggle with disease information - clarity
and timing remain key needs. (Information)

Continuity and direct contact with professionals
build patient confidence. (Interaction with
professionals)

Diagnosis triggers strong emotions; psychological
support is vital. (Impact)

Family support helps patients cope with treatment
and side effects. (Impact)

Cancer changes social relationships and self-image
- these impacts must be addressed. (Impact)

Clinic
Barcelona
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5. Conclusions & Next steps

. . Next steps:
Main conclusions P

» Patient experience is key for shared decision-making in ¥ Replicate and compare In the three other cancers.

cancer care. v' Contrast immunotherapy vs chemotherapy

, . . experiences.
* Multicenter focus groups reveal information,

v' Enrich coding with Al analysis.

communication, psychosocial and family support.

v' Transfer insights to care pathways
* Patient voice increases clinical relevance.

5 HHHHH
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Thank you for your attention

mllovera@clinic.cat
eie@clinic.cat
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